THE TOWN OF MARKHAM, THE INNOVATION SYNERGY CENTRE
IN MARKHAM (ISCM), GWL REALTY ADVISORS, JIM BROWN OF
COLLIERS INTERNATIONAL, AND FIT BY DESIGN
PROUDLY PRESENT THE

CANADA'’S MOST INNOVATIVE AND CREATIVE BUSINESS
GROWTH PLAN COMPETITION

OPEN TO UP-AND-COMING TECHNOLOGY AND EXPORT
ORIENTED COMPANIES ACROSS ONTARIO

“As Canada’s High-Tech capital, we’re delighted to be supporting and
encouraging the growth of business in Markham with the help of our partners,
GWL, Jim Brown of Colliers, FIT by Design, and The Innovation Synergy
Centre. The 2007 Markham Space Race supports the corporate goals and
objectives of each of the sponsoring organizations and will give a growing

business a chance to thrive.”

Mayor, Frank Scarpitti



A Personal Message from the Premier

November 23, 2006
A PERSONAL MESSAGE FROM THE PREMIER

On behalf of the Government of Ontario, I am delighted to extend
warm greetings to everyone attending the gala dinner of the inaugural
Markham Space Race competition.

My colleagues and I recognize that innovation in business is key not
only to gaining a competitive edge in the global economy, but also to
ensuring that our quality of life remains strong and prosperous. That is
why our government is committed to fostering an environment in
Ontario that encourages and supports creative ideas. It is through
events such as the Markham Space Race competition that we are able
to celebrate — and reward — small businesses that have compelling
and innovative ideas that will help fuel their growth.

To the distinguished recipients: congratulations! These well-deserved
awards have earned you the respect of your peers, your community
and the people of Ontario. Rich in talent, vision and determination, you
are taking an important step forward on the road to further success.

I commend the founders of Markham Space Race — the Town of
Markham, Jim Brown Colliers International, GWL Realty Advisors, FIT
by Design and the Innovation Synergy Centre in Markham. By staging
this unique initiative, you are demonstrating your unwavering
commitment to building a stronger and more prosperous Ontario for
present and future generations.

Please accept my sincere best wishes.

‘l_7

Dalton McGuinty
Premier and Minister of Research and Innovation



What is the Markham Space Race?

The Markham Space Race is a growth plan competition for technology companies. It celebrates innovation, creativity and most
importantly, a business strategy that focuses on growth.

The Markham Space Race is a community initiative that brings together business and government service providers in support of
high-tech companies in Markham, Canada’s high-tech capital. The depth of this community effort is best illustrated by reviewing the
list of supporters.

Many companies have great technology and inspirational leaders. However, few companies have the resources to communicate their
message to their target market and even fewer companies have the resources to actually implement their growth strategies. This is
where the Markham Space Race steps in. The company with the most compelling growth strategy wins the use of a fully furnished,
1,000 square foot office in GWL Realty’s Class A office space in Markham’s technology corridor for one year!

The winning company will now be in a position to implement their growth strategy and reach new levels of success. The free publicity
that comes along with winning will also enhance the winning company’s community profile.

The Markham Space Race is all about growth and we invite you to grow with us. Please feel free to call any of the Markham Space
Race Founders and help us grow.

2006 FINALISTS

Firgt Annugl Maraham Spocaftece
Congretulations 2nd Prizd Winner 0
i ot N

L-R: Dennis Meharchand, CEQ, Valt.X Technologies Inc., Shawn T. Lim, Chief Operating Officer, Flatline Solutions Inc., John Collie, President, Rescue 7 Inc.



2006 AWARDS

L-R: Neel Parikh, Zaid Mian & Shawn T. Lim, Flatline Solutions Inc.

John Collie, Rescue 7 Inc.

Dennis Meharchand, Valt.X Technologies Inc.

Ist Prize

GWL Realty Advisors

1,000 square feet of Class A office space for one year
Valleywood Corporate Centre, 60 Columbia Way, Suite 101,
Markham Ontario

FIT by Design & Build Inc.
Ergonomic office furnishings for 60 Columbia Way.

Office space wired by CaTECH Systems Ltd.

2nd Prize

Wilson Vukelich LLP - $3,000 credit value towards delivery of
desired business law services

The Insurers Financial Group - $3,000 credit value towards
delivery of desired commercial insurance coverages from available
insurers

BDO Dunwoody LLP - $3,000 credit value towards delivery of
desired Scientific Research & Experimental Development services

Burns Hubley LLP - $3,000 credit value towards delivery of
desired general corporate tax planning and /or accounting & book-
keeping services

Pivotal Integrated HR Solutions - $3,000 credit value towards
delivery of desired small business HR diagnostic services

QI Capital Partners - $3,000 credit value towards delivery of
financial advisory services

3rd Prize

Wilson Vukelich LLP - $2,000 credit value towards delivery of
desired business law services

The Insurers Financial Group - $2,000 credit value towards
delivery of desired commercial insurance coverages from available
insurers

BDO Dunwoody LLP - $2,000 credit value towards delivery of
desired Scientific Research & Experimental Development services

Burns Hubley LLP - $2,000 credit value towards delivery of
desired general corporate tax planning and/or accounting & book-
keeping services

Pivotal Integrated HR Solutions - $2,000 credit value towards
delivery of desired small business HR diagnostic services

QI Capital Partners - $2,000 credit value towards delivery of
financial advisory services



Summary of Sponsor Benefits and Promotional Exposure

Benefits

In consideration of the payment of the Sponsorship Fee, the Markham Space Race shall, directly or indirectly, arrange to provide the
Sponsor with the following specific benefits:

l. Media exposure for the Sponsor in connection with the 2007 Competition, including:
Recognition within newspaper, radio and television outlets;

Prominent display of the Sponsor’s name and/or logo on the official 2007 Competition web site and event signs
displayed at a variety of events;

Verbal recognition of the Sponsor during the Awards Dinner;

Acknowledgement in the Awards Dinner Program Guide and Top Three Finalist Video Profiles played at the
Awards Dinner (table signs are also place on each Sponsored table);

Recognition on all other direct marketing materials distributed in association with the Contest not included above
(i.e. Town of Markham, Colliers International, York Technology Association, ISCM, Markham Small Business Enter
prise Centre);

2. Invitation to a special reception for the 2007 Competition finalists, sponsors and judges (the “Reception”) providing an
opportunity to meet with all 2007 Competition finalists and/or participants who attend the Reception.

3. Gold Sponsor - a reserved table for four (4) people at the Awards Dinner (cash value of approximately $500.00).
4. In-Kind or Event Sponsors - a reserved table for two (2) people at the Awards Dinner (cash value of approximately
$250.00).

5. Table signs with Sponsor logos at the Awards Dinner.

Markham Space Race Finalists

Arlene Bynon, Host of Bynon’s Toronto Weekend, AMé40 Toronto Radio




MEDIA COVERAGE

MARKHAM SPACE RACE
MEDIA RELATIONS UPDATE
November 2006

Attending Media — Markham Space Race Awards Dinner
IT World Canada

Markham Cornell Crier

Ming Pao Daily

OMNI Television

Rogers Television

Newspapers

Markham Economist & Sun/York Region newspapers: (November 30)
Ming Pao: (November 27)

National Post: (November 20 business calendar)

Sing Tao Daily: (November 29)

Toronto Star: (November 20 business calendar)

On-Line Media
IT World Canada: (November 27)

Television
Rogers Television, Daytime: (Interviewed B. Glandfield and S. Lim on November 29)
Rogers Television, News: (Story aired on the 6:00 p.m. newscast on November 24 and repeated throughout the evening)

OMNII Television: (Posted the event in its public service announcements of several shows during the week of November 20)

Will Cover

CP24: (Will interview S. Lim during the week of December 4; timing of coverage to be confirmed on November 30)
Durham Business Times: (Will cover in the January issue)

Fairchild Television: (Will interview S. Lim the week of December 4)

Markham Cornell Crier: (Article to appear in the January 2007 issue, and possibly earlier online)

OMNII Television: (Coverage will air on various shows throughout the weekend of December 2)

S.0.H.O. Magazine: (Will cover in the February 2007 issue)



MEDIA COVERAGE

MARKHAM SPACE RACE
MEDIA RELATIONS UPDATE
August 2006

Newspapers

Markham Economist & Sun (August 19)
Richmond Hill Liberal (August 19)

Sing Tao Newspaper (August 22)

On-Line Media

CHEYV Radio, Markham (August 22, several times)
Globe and Mail.com (August 18)

IT Business (August 22)

IT World Canada.com (August 18)

Radio
CFRB Radio (August 25)
CFTR/680 News Radio (August 26-27, four reports)

Television
Fairchild Television (August 22, two reports)
Rogers Cable 10 (August 23)



MEDIA COVERAGE

MARKHAM SPACE RACE

Summary Audience Reach

August 2006
Newspapers
Markham ECONOMIST & SUN ......coiiiiiiiiiie e 50,000
RIChMONA Hill LIDEIAL ..ottt e e s 87,000
SING TAO0 NEWSPAPET ...ttt b bbb bt bt e e b nbenbesbe st 90,000
SUBTOTAL ..ot ss st snes s ss s sns e ene e nassnnsnnanneens 227,000
On-Line Media
(OF o 1AV == To [ o TR 1Y/ F- 1 g g T o ISR n/a
Globe aNd MaIL.COM ...c.eiiieii et bbb 375,000
I I ST U [ ST 80,000
IT WOrId Canada.Com ......cooiuiiiiiiiiiiiiieie ettt bbbttt sbe b 90,000
ETUT= @ o 545,000+|
Radio
680 Radio NEWS (FOUF FEPOITS) ....oviieiiiiiiieieiet et 276,000
(O B - To [ [ TSRS P TP PRPR 162,000
ETUT= @ oo 438,000
Television
Fairchild TeleviSion (TWO FEPOIS) .....cc.oiiiiriiiiieiei e 301,040
oL =T £ O 1] [= 0 O USSR PRPOSPRN 190,000
ISUBTOTAL ..ttt sss st sns s ens s sns et snesnesanssaees 491,040

GRAND TOTAL AUDIENCE REACH .......oiiie e 1,701,040+




Ontario
contest
recognizes
innovation

Winning entry
serves up Web-based
software for reading
smart meters

BY NESTODR E. ARELLAND

hree zﬂ-ﬁmnelhing en-
trepreneurs snagged
the top prize in 8 con-
test meant to pro-
mote innovation ameng Ontario’s
small, early-stage businesses.

At a function in Markham,
Ont. in late November, the trio's
company — Flatline Solutions
Inc. (FSI) — was awarded the
grand-prize after being named
the business most like]y to grow
within the next year.

The three young founders of
F5I have developed a Web-based
system that enables consumers
and operators to read data from
smart meters.

The contest, dubbed Markham
Space Race, was held to encour-
age entrepreneurs across the
province to think "Growth and
Innovation” in planning their
businesses. Judges picked FS] of
Pickering, Ont, over more than
200 contestants.

The grand prize consists of
a furnished and wired, 1,000-
square-foot "Class A" office
space for a year in the town of
Markham, and is worth $30,000,
the organizers said,

FSI provided the best growth
strategy, noted Mike Egan, who
was one of the judges.

"Almost all the contestants
presented good business plans,
but Flatline was right on the
money,” said F,i;an, wha is found-
er of portal and document man-
agement software firm InSys-
tems Corp. of Markham.

See Ontario, page 8

MEDIA COVERAGE

\etworkWor

ies for the

Ontario,
continued from page 1

Another judge echoed his sen-
timents.

“These three young men had
clearly scoped their market,” said
Eileen Fischer, professor, Schu-
lich School of Business, York Uni-
versity in Toronto.

The FSI founders were also
very smart in seeking advice from
experts outside their organiza-
tion “to provide knowledge in
areas they did not specialize in,”
Fischer added.

FSI administers a network of
more than 7,000 metering points
in Canada and the U.S.

Readings from electricity, wa-
ter and gas smart meters are deliv-
ered to utility operators and con-
sumers via secured transmission
control protocol/Internet proto-
col (TCP/IP) over the Internet.
The company says its system pro-
vides high-speed, two-way, 24/7
connectivity to each meter for ef-
fective energy management.

While 7,000 metering points
might seem small, there are
strong indications the adoption
of smart meters in North Amer-
ica will grow dramatically in the
near future.

In Ontario, Premier Dalton
McGuinty has charged the On-
tario Energy Board (OEB) with
overseeing the deployment of
such meters in homes within the
province by the end 2007.

Some 4.3 million electric me-
ters in the province’s commer-
cial facilities are also scheduled
to be upgraded to smart meters
by 2010.

The three FSI principals —
Shawn Lim, Neel Parikh and
Zaid Mian — were high school
buddies at Woburn Collegiate in

January 5, 2007 Volume 17, No.1 $2.50

Scarborough, Ont. They expect
to face stiff competition from
some U.S.-based companies that
will be bidding for government
contracts to establish smart me-
ter reading networks.

Lim is confident FSI is up to
the challenge. “We're already
serving clients in Canada and our
biggest competitor’s system still
operates on DOS (disk operat-
ing system).”

Winning the contest has pro-
vided FSI with much needed
exposure and publicity. “Now
people in the industry will also
know we’re serious and credi-
ble,” said Parikh.

Rescue 7 Inc. , a Markham-
based first aid supplies and train-
ing firm, placed second.

Third place went to Valt. X
Technologies Inc. http://www.
valtx.com/ of Toronto, a developer
of security chips that enable com-
puters to instantly recover from
virus attacks.

The two companies received
$18,000 and $12,000 respec-
tively, in business consulting and
professional services designed to
accelerate the growth of their
businesses.

The Markham Space Race idea
was hatched by Jim Brown, a sales
rep for Toronto-based commer-

Contest winners were rewarded for strong husiness plans.

cial real estate
firm Colliers In-
ternational Inc.
and several of his
friends during a
game of hockey
last year.

The contest
was premised
on encourag-
ing companies
to formulate a
growth strategy
by offering at-
tractive prizes as an incentive.

“Too often entrepreneurs are
so focused on the technology
they are developing, or the serv-
ice they are providing that they
forget a business needs a plan to
grow,” said Bob Glandfield, pres-
ident and CEO of the non-prof-
it business advisory organization
Innovation Synergy Centre in
Markham (ISCM).

The contest is also seen as a
promotional vehicle for the town
of Markham which has been de-
scribed as the technology hub of
the province.

“We want the small and me-
dium business (SMB) com-
munity to realize our town is
a great place to put up a com-
pany,” said Stephen Chait, di-
rector, economic development,
development services commis-
sion, Markham.

Chait said the town of
Markham'’s image as Canada tech
centre began when IBM moved
its Toronto research and devel-
opment facilities to Markham
in 1982.

SMBs have recently formed a
strong tech cluster in Markham.
“Of the more than 910 high tech
companies in the town only about
half have more than 200 employ-
ees,” said Chait. QD 066556
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Markham Space Race 2007

Dates of Importance*®

February 26, 2007 Contest Launched & Media/Marketing Program Commences
June 29, 2007 Contest Closes
September 13, 2007 Markham Space Race Reception (sponsors, judges, contestants)

November 22, 2007 Awards Dinner

* Note: Dates are approximate and are subject to change

Markham Space Race Founders

The Markham Space Race Founders are:

Dave Bergeron, GWL Realty Advisors david.Bergeron@gwlra.com 905-475-4023

Jim Brown, Colliers International jim.brown@colliers.com 416-492-2000

Peter Sheedy, FIT by Design peter@fitergo.com 416-425-0660 x263

Darren Ciastko, Town of Markham dciastko@markham.ca 905-477-7000 x2655

Bob Glandfield, Innovation Synergy Centre Markham bob.glandfield@iscm.ca 905-248-2710.

REALTY COLLIERS
ADVISORS

BUSINESS SHMERIENGE YCU CAN ACCESE™
\ [nnovation
Symergy
Centre

in "\ﬁ_ﬁmﬂ”ﬁﬂ

INTEENATIONAL

JIM BROWN




THANK YOU!

Thank you to all the 2006 sponsors for making the first year of the Markham Space Race a huge success.

Gold Members:

Crechurch Sands Commercial STAPLES

nternational Underwriters Floor Coverlngs

iness pEPOT

“Bus
that was easy.
In-Kind Sponsors:

WV ez, |BDO  Aurtubey

WILSON VUKELICH LLP
BARRISTERS AND SOLICITORS

v A 22 Q@1 CAPITAL
| Nt 3 PARTNERS

Founding Members:

REALTY — EQemmia® 12

JIM BROWN

BUSINESS EXPERIENCE YOU CAN ACCESS™

VihRKHAM =t

Canada’s capital
in (ARKHAM

HH\Al

If you would like to become part of the Markham Space Race and sponsor, please contact:

Proudly Supported By:

Dave Bergeron, GWL Realty Advisors david.Bergeron@gwlra.com 905-475-4023

Jim Brown, Colliers International jim.brown@colliers.com 416-492-2000

Darren Ciastko, Town of Markham dciastko@markham.ca 905-477-7000 x2655

Peter Sheedy, FIT by Design peter@fitergo.com 416-425-0660 x263

Chris Milden, The Insurers Financial Group cmildon@ifgcanada.com 905 707-5141 x101 |





